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3aBeqyowmin kapegpomn
MeXAYHapPOAHOM 3KOHOMUKM U
BHELLHE3KOHOMMYECKOWN AEATENBHOCTHU
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PABOYASA NPOrPAMMA YYEEHOU OAUCLMMIINHDI

B1.B.1B.09.02 lNpodeccnoHanbHas 3KOHOMUYeCcKasd TEPMUHONOMNSA Ha aHTTTMACKOM
A3blKe

1. Kog 1 HaumeHoBaHMe HanpaBreHUsa NoAroToBkKu/cneyuanbHOCTMU:
38.03.01 «OKOHOMMKa»

2. NMpocdhnnb nogrotoBku/cneymanusauumn: «MupoBasi SKOHOMMKaY
3. Keanudumkaumsa (cteneHb) BbiNnyCKHUKA: Dakanasp
4. dopma obpa3oBaHUA: O4Has

5. Kacheppa, oTBevarwLan 3a peanmsaumo AUCLUNIIUHDI:
Me>xayHapo4HOW 9KOHOMWKN N BHELLIHEAKOHOMUYECKOWN OeATENbHOCTH

6. CoctaButenu nporpammbl: CemeHoBa Ornbra AnekcaHgpoBHa, npenogasaTtesib

7. PekomeHaoBaHa:
HMC dakynbTeTa MmexayHapogHbiX OTHOLWEHM NpoTokon Ne6 ot 15.06.2022 r.

8. YuebHbIn roa: 2025 — 2026 CewmecTp(-bl): 8

9. Llenu n 3apaum y4ye6HON ANCLUMUNNUHDI:

Lenb OUCLUUNNUHBI: ABnsdeTcH dopmupoBaHue KOMMYHUKaTUBHOWN,
npodeccnoHanbHON U COLMOKYNbTYPHON KOMNETEHUUN B UCMONb30BaHUU @HTIMNCKOro
A3blKa.

OcHOBHbIMU 3a0avYamMu y4eOHOW AUCLUUNNUHBbI ABNSAIOTCS:
— 0CBOUTb Oby4Yarwmmmucsa pabouyro TEPMUHONOTUIO;
— cdopmMmupoBaTb y 00y4aloLNXCA YCTONYNBBIE PEYEBLIE YMEHUS;
— pasBuTb y 0byyaroLmMxcs aHanm3 KOMMYHUKATUBHBIX CTUNEN 00LLEeHMS.



10. MecTo y4yeb6HOM AucuMNNUHbI B cTpyKType OOIl: BapnatMBHasa 4yacTb,
AncuMninHa no Bobibopy

11. MnaHupyemble pe3ynbTaTbl O00y4YeHUs NO AucuunnuHe/Moayno (3HaHUSA,
YMeHUSAl, HaBblku1), COOTHECEHHble C MMaHUpyeMbiMU pe3yribTaTaMu OCBOEHUS
obpa3oBaTenbHOM NporpamMmbl (KOMNETEHLMAMU BbINYCKHUKOB):

Ko HasBaHune Koo | WHaukaTop (bl) MnaHnpyemsble

A KoMneTeHumm (b1) pesynbtaTbl 06y4YeHus

MNK- | CnocobeH Ha ocHose | K- | MpoBoaut 3HarTb:

3 aencTayowlen 3.1 | npaBoByt — OCHOBHblE
MeXayHapoaHON noaroToBKY K BO3MOXHOCTH
HOPMaTUBHO-NPaBOBOM 3aKNYEHNIO BnageHuns
6asbl obecneunTb BHELLHETOProBOro KynbTypown
npaBoBOEe KOHTpakTa. aHIMNNCKON peYdn u
COMpoBOXAeHMe KyNbTypoOWn pevyeBoro
BHELLUHEIKOHOMMUYECKO noBeaeHus
n AEeATENbHOCTU — cneumanbHyto
opraHusauum, TEPMUHOMOIMIO Ha
AOKYMEHTarnbHOro AHITIMNCKOM S3bIKe,
odpopmMIieHns ncnonbL3yemMyio B
BHELLUHETOProBbIX TeKcTax
CAENoK, TPaHCMOPTHO- 9KOHOMWYECKOro
NOrNCTUYECKOro HanpaeneHus
obecneyeHns YMeThb:

NpoaBMXEHNS n — BECTM YCTHylO U
peanusauun ToBapos 1 MUCbMEHHYIO
YyCNyr Ha  BHELWHUX npodeccunoHarnbHy
pbIHKaX. 0 KOMMYHUKaLMIO Ha
MHOCTPaHHOM
A3bIKE.
K- | ConpoBoxagaeT YmeTb:
3.4 | ucnonHeHue — noHumaTb
0bs3aTensbCTB No cogepxaHve
BHELLHETOProBOM NPOYNTaAHHOrO
Yy KOHTPaKTy. mMaTepuana n
nepeaaBaTb
NOMNyYEeHHYH0
NHopMaLuo Ha
pPyCCKOM n
MHOCTPaHHOM
A3bIKax.
BnapeTb:
— OCHOBHbIMU
HaBblKamMu
nepesofa HayuYHbIX
TEKCTOB c
MHOCTPaHHOroO M Ha
MHOCTPaHHbIN
A3bIKM.




12. O6bemM gucumnnmMHbl B 3a4eTHbIX eAnMHULax/yac. (8 coomeememeuu ¢ y4ebHbIM
nnaHom) — 2/72.

dopmMa NpoMeXyTOYHON aTTecTauuun(3avyem/sKk3amMmeH) 3aqeT

13. Buabl yye6Homn paboThbl

TpyaoemMKoCTb
Bua yyebHon paboThl o cemectpam
Bcero
7 cemecTp 8 cemecTp
AyOouTOpHbIE 3aHATUSA 18 - 18
B TOM 4ymMCne: - - -
neKkumm
npakTuyeckue 18 - 18
nabopaTtopHble - - -
CamocTosaTenbHas paborta 54 - 54
dopma NpoMeEXYTOHHON -
atTecTaumm
(3a4em — 0 yac. / a3Kk3aMeH —
yac.)
WToro: 72 - 72
13.1. CopepxaHue ANCLUUNIIUHbI
Ne | HanmeHoBaHue pasgena
CogaeprxaHune pasgena gucumnivHbl
n/n ANCLMNIINHDI
[MpakTnyeckne 3aHaATUA
OnpeneneHne MNOHATUA «MEHEMKMEHT». DyHKUUK
MeHeKMeHTA. OcHoBHbIE 3N1eMEHTHI
ynpaBneH4Yeckoro npouecca. YpoBHM UK obnactu
1 MeHeaXMeHT MEeHeKMEHTA. OnpepeneHve MOHATUSA
«opraHmsaums». Kommepyeckas n Hekommepdeckas
opranmsaumn. Future Continuous. WHMuHUTKB.
CnoxHoe gononHeHne. CnoxHoe nognexatlee.
Onpegenexve MOHATUSA «CTpaTernyeckun
MEHEIKMEHT». KoMnoHeHTbI npouecca
CtpaTernyeckum CTpaTern4eckoro MEHEeAKMEHTA. 3HauyeHne
2 | MEHEDKMEHT cTpatermyeckoro  meHempkmeHta.  CornacoBaHue
BpemeH.Future in the Past’. Used to/would. Second
Conditional.
basa 3HaHun. KnioyeBble 3HaAHWUA, YMeEHUS,
Heobxoaumble MEHeaxXepy. O PEKTUBHOCTD
MacTtepcTBO meHepkmeHTa. Past Perfect. KocBeHHas peub.
3 | MEHegKMeHTa [ononHutenbHble  NpUAaTOYHblE  NPEeANoXEeHUs
nocne rnarona wish. lNpuoatoyHble cpaBHeEHUs C
cot3amu as if/as though
YnpaBneH4yeckas OesTernbHOCTb. 30HbI
OTBETCTBEHHOCTM B YMpaBfeHMM OpraHu3aumen.
4 | PaboTa komnaHum KopnopatmeBHas kynbTypa. CTpykTypa KOMMNaHWUW.
NcTtopusa komnanun. UHTepHeT. E-mail nepenucka.
Obobwatouwee NoBTOPEHME rpamMmmMaTnU4ecKkoro




maTtepuana. Present Simple and Present Continuous.
Time expressions.

3TUKeT AenoBoro
obLeHuns

Passutune koHTakToB. KynbTypa BegeHust busHeca B
pasHbiXx CcTpaHax. PaGota B konnektuee. Bugbl
penosbix  nucem. O6o6uwatouiee  noBTopeHue
rpammaTuyeckoro matepuana. Present Perfect and
Past Simple. Describing habits and customs.
Countable and uncountable nouns. Expressions of
guantity. .

YnpaBneHue
4YernoBevYeCKMMM
pecypcamm

MepenogrotoBka kagpoB. OnncaHme ob6A3aHHOCTEN
paboTHMKa. Y40BNEeTBOPEHHOCTL paboTon. 3anpochkl
" 3aaBrneHus. O6weHre no TenedoHy.
ObobLwatouiee NOBTOPEHUE rpaMmmaTn4ecKoro
Martepuana. Expressing personal opinions.
Comparison of adjectives. Making suggestions

MapkeTunHr

MpoaBmxeHne un  cepTudmkauma  NPOAYKLUN.
ToproBaa spmapka. [lenoBble OTHOLUEHUA U
neperoBopbl. Ob6obwatouee NoOBTOpPEHNE
rpammaTnyeckoro martepuana. Expressing purpose.
Forming questions. First Conditional.

[lenoBble BCTpe4n

BusHec-otenn. CoBelaHna no BonmpocaMm MNpOoAax.
Otyetbl. [logroToBka f[oknaga W npes3eHTauumn.
ObobLwatouiee NOBTOPEHUNE rpaMmmaTU4eCcKoro
maTepuana. Expressing criticism (modal perfects).
Contrasting ideas. The Passive Voice. “Too” and
“‘enough’”.

HoBble TexHonornum um
MHHOBALUN.

Mcnonb3oBaHue
OTHOLLEeHUd

NcenepgoBaHue
paboTHNKOB K WHHOBAaLMSIM.
OddwopHas  OeAaTenbHOCTb U @YTCOPCUHT.
Obobwatouiee noBTOpPEHNE rpaMmaTn4ecKkoro
matepuana. “Used to” for past actions/habits. The
definite article. Reported speech. Reporting verbs.
Expressing causes.

MHTEpHeTa.

13.2. Tembl (pasaenbl) AUCLUNIIUHBI U BUAbI 3aHATUNA

No Buabl 3aHATMIA (YacoB)
| HaumeHoBaHue pasgena CamocToaTe
n/ Mpaktn | Jlabopart
AVNCUMUMINHBI Jlekunmn nbHas Bcero
n Yyeckne | OpHble
paboTa
1. | MeHegXMeHT - 2 - 6 8
5. Ctparternyeckui i 5 ) 6 3
MEHEKMEHT
3. | MacTtepCcTBO MEHEKMEHTA - 2 - 6 8
4., | PaboTta komnaHum - 2 - 6 8
5. | OTukeT genoBoro oodLeHuns - 2 - 6 8
6. YnpasneHue i 5 i 6 3
YyernoBevYecKnMM pecypcamm
7. | MapkeTuHr - 2 - 6 8
8. | [lenoBble BCTpeun - 2 - 6 8




HoBble TexXHonornu 7
9. - 2 - 6 8

MHHOBALUU.
NTtoro: - 18 - 54 72

14. MeToan4yeckue ykasaHma Ans odyvaroWmxca no 0CBOEHUIO AUCLUMIIUHDI

[na ocBoeHust gucumninHbl obyyarowmmes Heobxoaumo paboTaTb C NEKLMOHHbIMMI
MaTepuanamu (KoHcnekTamMmm Nekunin) n NnpakTM4eCcKMMmn 3agaHnsMu, pasmeLleHHbIMY Ha
obpasoBatenbHoM nopTtane https://edu.vsu.ru/, OCHOBHOW W AOMNOSTHUTENBHOMN
nuTepaTypon, BbIMNOMHATbL 3af4aHuMs Ha NpPaKTUYecKUX 3aHATUSX W B npouecce
CaMOCTOATENbHOM PaboTbl, NPOWTM TEKYLUME aTTecTaunmn.

[lononHuTenbHble MeToauYecKne pekoMeHOauMM MO  BbINOSIHEHUIO MPaKTUYECKUX
3a[aHuK, a Takke 3aMmeyvaHus No pesyrbTaTam UX BbIMOSIHEHWSI MOTYT pa3MeLLaTbCs Ha
noptane https://edu.vsu.ru/ B Buae wuwHAMBMAYaNbHbIX KOMMEHTapueB W dannos
obpaTHoM cBA3N, COOBLLEHNN hopyMa 1 APYrMX S1IEMEHTOB 3NIEKTPOHHOIO Kypca.

15. NepeyeHb OCHOBHOW U OOMNOJSIHUTENILHOW NUTEPaATYpbl, PECYPCOB UHTEPHET,
Heo6Xx0AMMbIX AN OCBOEHUA AUCLUNIUHbI

a) OCHOBHasi nuTepaTtypa:

Ne

NcToYHMK
n/n

Benbunk T.A. MeTogbl uccriegoBaHnn B MeHeXKMeHTe: y4yebHoe nocobue/ T.A
1 benbuuk.- Kemeposo, 2014.-308c.- . URL:
https://biblioclub.ru/index.php?page=book&id=278324

MapkeTuHr B oTpacnsax u cpepax geatenbHocTn: ydebHuk : / AJ1. Abaes, B.A.
AnekcyHuH, M.T. lN'ypneBa n gp. ; noa pea. A.JJ1. Abaesa, B.A. AnekcyHuHa, M.T.
'ypueBon. — 3-e n3a., nepepab. — Mocksa: [Jawkos n K°, 2021. — 433 c. — URL:
https://biblioclub.ru/index.php?page=book&id=600314

0) gononHUTENbHasa NUTepartypa:

Ne

NcTo4uHKK
n/n

N'ycnakosa, A.B. Business English in the New Millennium : yuebHoe nocobue :/
A.B. lNycnsakosa ; MOCKOBCKUIM Nefarorn4eckui rocyaapCTBEHHbIN YHUBEPCUTET.
3 — MockBa : MockoBCKMI Negarormyeckui rocyaapCTBEHHbIN YHUBEPCUTET
(MIry), 2016. — 180 c. — URL:
https://biblioclub.ru/index.php?page=book&id=472847

Lnsaxosa, B.A. AHrnnnckum a3bik ans akoHommctoB=English for economists :
yuyebHuk / B.A. lUnaxoea, O.H. NepacuHa, KO.A. N'epacuHa. — Mocksa : [lawkos
4 n K°, 2020. — 296 c. : un. — (Y4yebHble n3ganunsa gnst 6akanaspoB). — Pexum
poctyna: no nognucke. — URL:
https://biblioclub.ru/index.php?page=book&id=573197

Mastering English through Global Debate : yuebHuk / E. Talalakina, T. Brown, J.
Bown, W. Eggington. — Mocksa : 3agaTtensckuin oM Bbicluen wkonbl

S aKoHOMMKK, 2017. — 191 c. — URL:
https://biblioclub.ru/index.php?page=book&id=486564
Pavlov, P.V. International business : y4ebnuk : / P.V. Pavlov ; KOXHbI
6 deaepanbHbi yHuBepcuteT. — PocToB-Ha-LoHy ; TaraHpor : KOXHbil

denepanbHbii yHuBepcuteT, 2019. — 295 ¢. — URL:
https://biblioclub.ru/index.php?page=book&id=577784

B) 6a3bl JaHHbIX, MTHOPMALIMOHHO-CMPABOYHbIE U NMOUCKOBbLIE CUCTEMbI:



https://edu.vsu.ru/
https://edu.vsu.ru/
https://biblioclub.ru/index.php?page=book&id=278324
https://biblioclub.ru/index.php?page=book&id=600314
https://biblioclub.ru/index.php?page=book&id=472847
https://biblioclub.ru/index.php?page=book&id=573197
https://biblioclub.ru/index.php?page=book&id=577784

Ne

NcTouHMK
n/n

7 KaTtanor 3HB BI'Y. — URL: https://lib.vsu.ru/

8 OBC N3patenbctBa «JlaHb» — <URL: https://e.lanbook.com

9 OBC “YHuBepcutetckas 6ubnmoteka Online» — <URL: http://biblioclub.ru

10 | OnekTpoHHbIN yHMBepcuteT— <URL: https://edu.vsu.ru

11 | 3BC HOPAUT — <URL: https://urait.ru

16. MMepeyeHb y4yebOHO-MeTOAMYECKOro obecneyeHUst ANA CaMOCTOSTENbHOM
paboTbl

Ne

NcTouHMK
n/n

12 | KoHcnekTbl nekumin, pasmMeLleHHble Ha https://edu.vsu.ru/

13 | 3agaHuna ons npakTUYeCcKMX 3aHATUN, pas3MeLLieHHble Ha https://edu.vsu.ru/

17. UHdpopmaLMOHHbIE TEXHONOrMU, UCMOSNb3yeMble ANA peanu3aumum y4yeOGHOMU
OUCLUMNIUHBLI, BKIOYas nporpamMmMmHoe obecneyeHne U UHEPOPMaLMOHHO-
crpaBoYHble cUCTeMbI (Mpu Heo6Xxo0ANMOCTH)

- OMCUMNANHA peanu3yeTcs C NPUMEHEHWEM 3IEMEHTOB 3MEKTPOHHOro obyyeHus u
ANCTaHUMOHHBIX  obpasoBaTtenbHbiX  TexHororun  (QOuOOT)  («ONEeKTPOHHbIN
yHuBepcuteT» https://edu.vsu.ru ).

- NporpammHoe obecneveHne

MporpammHoe obecneveHne

Office Standard 2019 Single OLV NL Each AcademicEdition Additional Product,

Win Pro 10 32-bit/64-bit All Lng PK Lic Online DwnLd NR

HeunckntounteneHble npaea Ha 10 Dr. Web Enterprise Security Suite KomnnekcHas
3awmta Dr. Web Desktop Security Suite

18. MaTepmanbHO-TeXHU4Yeckoe obecnevyeHme AUCLUMNIIUHDI:
CneuunanunsnpoBaHHas Mebesnb, NPOeKTop, HOYTOYK, aKpaH

19. POHA OLEHOYHbIX CPeacCTB:



https://lib.vsu.ru/
https://e.lanbook.com/
http://biblioclub.ru/
https://edu.vsu.ru/
https://urait.ru/
https://edu.vsu.ru/
https://edu.vsu.ru/
https://edu.vsu.ru/

19.1 MNepeyeHb KOMNETEHLUN C yKazaHueM 3TanoB hopMMpoBaHUA U

nnaHupyeMbix pe3ynbTaToB 00y4YeHus

Koa v cogepxaHue komneteHuun | MNnaHnpyemoble Tanbl [0]0]0%
(nnn ee yacTtn) pesyrnbTaTbl dopmupoBa | (cpeacrtea
oby4yeHus HUSA
(nokasatenu KOMMeTeHLl | oueHMBaHu
JOCTUXKEHUA nm )
3a[jaHHOro YPOBHSA (pasgensbl
OCBOEHUSA (Tembl)
KOMMneTeHunn ANCUMNIINH
nocpencTsomM bl UNn
dhopmmpoBaHns MoAynAa n
3HaHUN, YMEHUHN, nx
HaBbIKOB) HanmeHoBa
HKe)
MK-3: CnocobeH | MK-3.1: 3HaTb:
Ha OCHoBe Mposogut — OCHOBHblE
AENCTBYIOLLIEN npaBoOBYHO BO3MOXHOCTU
MEeXAyHapOOHOW | MOArOTOBKY K BnageHuns
HOPMaTUBHO- 3aKNIOYEHNIO KynbTypown
npasoBon 6a3sbl BHELLHETOPro aHrMNNCKON
obecneunTb BOro peyn n
npaBoBoe KOHTpakTa. KynbTypoWn
COMpoBOXAeHMe peyveBoro NMCbMEHHa
BHELLUHEIKOHOMMY noBeaeHus A paboTta
ecKow — cneumnanbHylo | Tema 1-9 no
AeATenbHOCTU TepPMUHOIOr 9KOHOMUYe
opraHmsauuu, 0 Ha CKOW
AOKYMEHTarbHOro aAHINIMNCKOM TEPMUHONO
odopmMneHust a3blke, ru,
BHELUHETOProBbIX ucnonb3yemy npe3eHTal
COenok, t0 B TEKCTaXx nn
TPaHCNOPTHO- 3KOHOMMUYECK
NOrNCTUYECKOro oro
obecneyeHns HanpaBneHus
NpoOABMXEHNA U _
peannsaunmn YmeTb:
TOBapoB 1 ycnyr — BECTU YCTHYHO
Ha BHELUHUX "
PbIHKaX. NMUCbMEHHYO
npodeccunoHa nMcbMeHHa
NbHY0 Tema 5,7 s paboTta
KOMMYHMKaLM no
t0 Ha 9KOHOMUYE
WHOCTPaHHOM CKon
A3bIKE. TEPMUHONO
rmn,
npeseHTal

nm




K- YmMmeTnb:
3.4ConpoBox — NOHMMaTb
naet cogepxaHue
NCNosiHeHne NpOYMTaHHOr
obsi3aTenbCcTB 0 MaTepuana
no n nepenasaTtb
BHELLHEeTOpro NOMYyYEHHYIO
BOMY NHopMaunio
KOHTPaKTy. Ha PYCCKOM U NMCbMEHHa
NHOCTPaHHOM s paboTa
A3blKax. Tema 5,7 no
9KOHOMUYEe
CKoW
TEPMUNHONO
mn,
npeseHTal
nn
Bnapets:
— OCHOBHbIMM
HaBblKamu NMCbMEHHa
nepesoja s paboTta
HaYy4HbIX Tema 1-9 no
TEKCTOB c 9KOHOMUYe
WHOCTPaHHOT CKOM
o} n Ha TEPMUHONO
WHOCTPaHHbIN ru,
A3bIKN. npeseHTaL
nn
KOHTPOSbHa
A pabota
NMpomexyToyHaa aTTrecTauua KUM

* B rpage «POC» B 00s13aTENbHOM MOPSAKE MEPEUNCIIAIOTCA OLEHOYHblE CcpeacTea
TEKyLLLEeNn N NPOMEXYTOYHOW aTTecTauunm.

19.2 OnucaHue KpuTepueB MU LWKanbl OLUEHUBAHUA KOMMETeHUUn (pe3ynbTaToB
oby4yeHus ) Npu NPOMeXyTOYHOM aTTecTaumum

1)3HaHMe  y4dyebHOro mMaTepuvana W BnageHue  MOHATUAHBIM  annapaTom
npodgeccnoHanbHON 3KOHOMNUYECKON TEPMUHOSIOIMEN;

2)yMeHue CBs3biBaTb TEOPUIO C MPAKTUKOM;

3)ymeHne wunnicTpupoBaTtb OTBET MpuMepamu, daktamu, AaHHbIMU  Hay4YHbIX
nccnegoBaHun;

4)yMeHMst ICNONb30BaTh BpeMEHa B MMCbMEHHbIX N YCTHbIX TEKCTAX;

5) yMeHUs NpUMEHSTb NPOGECCUOHANBHYIO TEKCUKY.



Kpntepuun oueHnBaHns KoMneTeHuum YpoBeHb LLIikana oueHok
ChopMUPOBAHHOCTH
KOMNEeTeHUUNn

OTBeT Ha KOHTPOJSIbHO-U3MEPUTENbHbIN
mMaTepuarn He COOTBETCTBYET OAHOMY U3
nepedYncreHHbIxX nokasarersneu, HO
obyvaroLunnca gaet npasuiibHble OTBETHI
Ha AONOJSTHUTENbHbIE BOMpPOCHI.
Hepocrato4yHo NPOAEMOHCTPUPOBaHbl | ba3oBbIN YpOBEHb 3auTteHo
3HaHus B yMEHUN NPUMEHUTb
9KOHOMWYECKYIO TEPMUHOMOIMI0 B
aHIMNNCKNX TeKcTax, cogepxarcs
oTAenbHble npobnembl B onpegeneHun
NCMonb30BaHWs BPEMEH B YCTHOW peyn
OTBEeT Ha KOHTPOSIbHO-U3MEpPUTESbHbIV
mMaTepuarn He COOTBETCTBYET NOObIM Tpem
n3 nepeyncneHHbIX nokasaTenen.
O6yvatowmica AEMOHCTpUpyeT
OTPbIBOYHbIE  (PparMeHTapHble 3HaHUS, -
AonyckaeT rpybble owmnbkn B NpUMEHeHNN
npodeccnoHanbHOW NEKCUKU He oTBevaeT
Ha JOMONHUTESbHbIE BONPOCHI

He 3a4uTteHo

19.3 TunoBble KOHTPONbHbIE 3a4aHNA UM UHbIe MaTepuanbl, HeobxoaMMble onA
OLEHKU 3HaHWWA, YMEeHUW, HaBblKOB U (MnKM) onbiTa A[AeATEeNbHOCTH,
Xapakrtepusymwluyme atanbl (oOpMUPOBAHUA KOMMNETEHLUA B NMpoLecce OCBOEHUA
obpa3oBaTenbHON NporpamMmmbi

19.3.1 NMepeyeHb BONPOCOB K 3a4eTy:
1.What can you say about management in general?
. Why does a large organization employ many managers?
. What can you say about management as process?
. Why is management an ongoing activity?
. What are the four major functions of management?
. What does planning as the management function involve?
. Which are the parts of the organizing function?
. Which function of management includes influencing others to engage in the work
behaviours necessary to reach organizational goals?
9. What is controlling aimed at?
10. What forms the basis for the managerial process?
11. Why do you think organizations are an important part of our daily lives?
12. What does the definition of strategic management recognize? What does the
strategic management process begin with? What does the strategic management
process include?
13. Why is strategy implementation increasingly highlighted as a distinct part of the
strategic management process?
14. Why is strategic management important to organizations?
15. What is the typical structure of a company?
16. What are the main departments of a company?
17. What the typical pieces of equipment one might find in an office?
18. How can the Internet help you in your studies?
19. What is meant by ‘marketing’?

O~NO U~ WN




20. How can advertising help a company increase its profits?

21. What are the main advertising techniques?

22. How do different counties run meetings?

23. What is meant by the ‘agenda’?

24. How do meetings differ in different countries?

25. What is necessary to create a positive working climate in the working team?
26. Would your choice be different when travelling on business, do you think?
27. Which three topics do you think are the best to start a conversation with a business
person you have just met?

28. Which topics is it better not to talk about?

29. How important is it for business people to have good cultural awareness?
30. Why do companies arrange teambuilding events?

MpuMep KOHTPONBbHO-U3MEpPUTENBLHOIrO MaTepuana

YTBEP>XOAKO
3aBegytowas kahegpon MexgyHapoaHOM 9KOHOMUKN U BHELLIHE3KOHOMMUYECKOW
DeAaTenbHOCTH
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OucumnnunHa [NpodeccrmoHanbHasg 3KOHOMUYEcKass TEPMUHONOINS HA aHIMUNCKOM
s3bIKe
Kypc 4

dopma oby4veHns 0OYHas
Bug atTecraumm NPOMEXYTOYHas
Bua koHTpons 3aver

KoHTponbHO-nameputenbHbin matepuan Nei
You are a sales representative at PW Inc. You sell Premium Widgets and receive a
standard 25% commission for every sale, in addition to your base salary of $15,000. Last
year, sales reps averaged between $18,000 and $100,000 in total compensation.
Unfortunately, overall sales and employee motivation were down last year at PW Inc.
Your task is to create an incentive plan with your coworkers and district manager to
resolve these issues. However, each of you will be adopting specifi ¢ characteristics that
will govern your behavior in the group. Remember to stay “in character” through out the
entire exercise. Each member in your group is going to behave the same way, according
to the following characteristics:
High Power Distance: You are comfortable deferring to your boss on important matters.
You respect authority and look to management to guide your actions. You value proper
etiquette and social norms of politeness.
High Uncertainty Avoidance: You are uncomfortable with ambiguity, prefer low-risk
activities, and hesitate to make major changes. You prefer the status quo and are
skeptical of new policies, unless they are highly detailed and structured. You need to
know that there is no risk involved before you will agree to a change.

19.3.2 NucbmMeHHasa paboTta N0 3KOHOMUYECKOMN TEPMUHOOINMU

HanucaTtb nepeBoA ¢ pPyCCKOro Ha aHrMMUNUCKUKU U C aHITTIMUCKOrO Ha PyCCKUM
Asblkax. Onpeaennutb AedUHULIMIO CrnoBa.

1.Acceptance —



2.CyeT, OCHOBHas eguHULA XpaHeHUs OaHHbIX B ByxranTepckom y4éTte-
3.Account balance —

4.MMornoweHne, 3axear -

5.Acquisition cost —

6.PakTnyeckmne 3atpaTtbl (ceb6eCTOMMOCTb)-
7.Additions —

8.CkoppekTupoBaHHas Banosasi NnpuobInb -
9.Advances from (by) customers —
10.ABaHCbl NOCTaBLLMKAM -

11.Amortization —

12. AKTuBSI -

13.Average cost method —

14.Bad debts —

15.banaHc (byxrantepckui 6anaHc) -
16.Bill -

19.3.3 O6pa3ey TeKkcTa ANA KOHTPOSIbHbLIX paboT
ADVERTISING SPACE

The average person not only sees over 500 advertisements every day, but is also
a walking billboard for his or her favourite brands simply by wearing their clothes, carrying
their handbags or driving their cars. But these people are not getting paid for this free
advertising. The idea of selling body space to advertise products is a growing trend which
benefits both the wearer and the company. Potential body advertisers just choose which
body part they want to lease and which company they want to advertise. They then get a
temporary tattoo which they agree to wear for a certain amount of time. Foreheads and
bald heads are very effective because you can always see them, even in bad weather.
The body advertising idea became popular when Andrew Fischer auctioned his forehead
on eBay and received a bid of $37,378 for wearing a company logo. There are now many
websites on the Internet where you can buy and sell body space. Athletes and sports
people have always earned a lot of money by wearing branded sports clothes. Now they
can earn even more with body advertising. Boxers in particular offer a good wide space
for advertising on their backs. The advantage of tattoo advertising is that the company
name or logo is in full view all through the match and not limited to a 30 second
commercial which viewers may switch off anyway. A disadvantage is that when athletes
really begin to sweat, the tattoo starts to run. In a world where people are experiencing
advertising fatigue, the real challenge for marketing is to get people's attention. There are
basically too many people selling too many things, and many of these things we don't
really need. We see advertisements everywhere and so traditional forms of advertising
are losing their effectiveness. Innovative marketing methods such as human billboards
are becoming increasingly 9 attractive because of low cost and the ability to target your
audience better. Companies now send tattoo-covered human billboards to sporting
events, music festivals, beaches or popular tourist resorts to advertise their products. Of
course, some consumers may not find this type of advertising very tasteful or they might
not find the body parts on show very attractive. It is also not possible in all parts of the
world where there is no tradition of tattoos or showing so much skin in public is taboo.
Well-known big brands such as Toyota, Vodaphone and Dunkin' Donuts have used this
method: college kids agreed to stick Dunkin' Donuts logos on their foreheads during an
NCAA basketball tournament; Toyota used body art to start a word of mouth campaign
for the Scion car. Body advertising shows that it is not necessary to spend large amounts
of money to fulfil advertising's prime goal, which is to attract attention and get people
interested enough to buy the products.



Questions

1. Why can we be called 'walking billboards'?
2. What are the consequences of the so-called 'advertising fatigue'?
3. What are the advantages of 'body advertising'?

19.3.4 Tembl npe3eHTauum

MNMepeyeHb cTpaH

3agaHue

AscTpanu4a
"epmaHus
Ncnanus
dpaHum4a
Kutan

BbibpaTb cTpaHy, pacnucatb ee no
3KOHOMWYECKMM, MOSIUTUHECKUM,
KyNbTYPHbBIM KPUTEPUAM.
Onpegenutb namepeHus no Mmpty
Xogwitene.

CWA
Poccus
Mapokko
Bbpasunus
ApreHTuHa
Mekcuka
OUNUNNUHBLI
AnoHunsa

19.4. MeToanyeckme wmartepuanbl, onpegensiowme npoueaypbl oOULeHUBaHUA
3HaHUW, YMEeHWN, HaBbIKOB U (MNWU) onbiTa AeATENbHOCTU, XapaKTepusyHLmX
aTanbl hOPMUPOBAHUA KOMIMETEHLUN

OueHka 3HaHuI1, YMEHUI 1 HaBbIKOB, XapakTepuaytowas atanbl GopMMpPOBaHUSA
KOMMNETEHUMA B paMKax M3YyYeHUA OUCLUNIIMHBbI OCYLLECTBIISIETCA B XOA4E TEKyLen u
NPOMEXYTOYHOW aTTecTauun.

1. NpomexyToyHasa aTtTecTaumst N0 ANCUMMINHE C NPUMEHEHNEM 3NEKTPOHHOIO
oby4eHnsa, OUCTaHUMOHHBLIX oObpasoBaTenibHbIX TexHosnornh (ganee — 30, OOT)
NPOBOAUTCA B paMKax 3f1EKTPOHHOIO Kypca, pasmerteHHoro B OMOC (obpasoBaTerbHbIi
noptan «3AnekTpoHHbIN yHuBepcutet BI'Y» (LMS Moodle, https://edu.vsu.ru/)).

2. lNNpomexyToyHaa aTtTectaumsa oOy4valroLMXcs OCYLLECTBNSeTCa B dopme
3aveTa.

3. Obyyatowmecs, npoxoasLume NPOMEXyTOUYHY aTTeCTaUMO C NPUMEHEHNEM
OOT, pomkHbl  pacnonaraTb  TEXHUYECKMMM  CpeacTBamMuM U NPOrpamMMHbIM
obecnevyeHnem, nossondawowmmMm obecneunTb npoueaypbl atTectaumn. Oby4darowmmnca
camocToATeNnbHO obecneynBaeT BbIMOMHEHNE HEOOXOOUMbIX TEXHUYECKMX TpeboBaHUN
ANS NPOBEAEHUS MNPOMEXYTOYHOM aTTecTaumm C NPUMEHEHUEM OUCTaHLMOHHbIX
obpa3soBaTernbHbIX TEXHOMOIMNA.

4. NoeHTngpukauna  nmyHoCTU oby4atoulerocs npu NPOXOXAEHUN
NPOMEXYTOYHOWN aTTecTaumm obecneymBaeTcs NOCPEACTBOM MCMOMb30BAHUS KaXKabiM
oby4varowmnmeca MHOMBMAYANbHOrO fOrMHA M Naponis Npu BXOAE B NUYHbLIM KabOMHET,
pasmelleHHbIn B QNOC obpa3oBaTenbHON opraHn3aumm.

Mpn oueHMBaHUN MCMNONb3YKTCA KadeCTBEHHble LiKamnbl OueHoK. Kputepum
OLeHMBaHNA NpMBeaeHbl Boilwe. Mpy oLeHMBaHUN UCNOSb3YHTCS KAYeCTBEHHbIE LUKasbl
oueHok. Kputepum oueHnBaHnsa NpuBeaeHbI BbILLE.



